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Calistay Hakkinda Bilgilendirme

Bu bildiri ‘E-Ticaret Calistayl’ sonucu elde edilen ve calistayda sunulan bilgilerdir. Calistay ‘E-
Ticaret Ekosisteminde Genglik’ projesi kapsaminda Esnaf ve Sanatkarlar Dernegi Genel
Merkezi tarafindan diizenlenmistir. Calistay 6 Kasim 2024 tarihinde Turkiye, Ankara’'da
bulunan Crowne Plaza otelde gergeklestirilmistir. Calistay icin 4 konu bashgi belirlenmis ve bu
konular lise son sinif subelerine verilmistir. Ulus Mesleki ve Teknik Anadolu lisesi 6grencileri
konular hakkinda galismis ve bir sayfa olarak 6zetlemis, bu metinleri calistayda davetlilere
okumuslardir.

Proje Hakkinda Bilgilendirme

E-ticaret Ekosisteminde Genglik isimli 2021-2-TR01-KA220-YOU-000048793 sozlesme
numaral e-ticaret konulu Erasmus+ stratejik ortaklik projesidir. Projenin koordinasyonunu
Esnaf ve Sanatkarlar Dernegi (genel merkezi) yapmaktadir. Proje ortaklari; Makedonya'dan
Yunus Emre Enstitiisii Uskiip temsilciligi, Kosova'dan ‘Esnaf’ isdamlari ve Esnaflar Derneg;i,
Tirkiye'den Ankara Ostim Teknik Universitesi ile beraber yiiriitimektedir. Projede 6zet olarak
ulusoétesi proje toplantilari ve ticari ziyaretler, e-ticaret platformu, girisimcilik kitabi, girisimclik
fikirleri yarismasi, girisimcilik fikirleri tanitim filmi, e-ticaret egitim kampi, e-ticaret calistayi, ve
gala programi bulunmaktadir.

ESDER Hakkinda Bilgilendirme

Esnaf ve Sanatkarlar Dernegi (ESDER), 1997 yilinda kurulmus olup, esnaf ve sanatkarlari temsil
eden en blyuk sivil toplum kurulusudur. Dernek, Ahilik kiltird ile esnafin gelismesine katki
saglamak amaciyla kdltir, sanat, spor, medya ve egitim alanlarinda cesitli faaliyetler
dizenlemektedir. Yurt ici ve yurt disinda subeleri bulunan ESDER, yerel yonetimler,
Universiteler, sivil toplum kuruluslar ve 6zel sektor ile isbirlikleri yaparak projeler
yurutmektedir. Ahilik kiltarind tanitmak icin etkinlikler dizenlerken, kisa film yarismalari ve
fotograf arsivleri olusturarak esnafin kultirel mirasini korumaktadir. Ayrica, genclere yonelik
girisimcilik, mesleki egitim ve spor etkinlikleri ile toplumun her kesimine hitap eden calismalar
gerceklestirmektedir.

esder.org.tr



Information about the Workshop

This report contains information obtained and presented during the 'E-Commerce
Workshop.' The workshop was organized by the General Headquarters of the Association of
Craftsmen and Artisans as part of the 'Youth in the E-Commerce Ecosystem' project. The
workshop took place on November 6, 2024, at the Crowne Plaza Hotel in Ankara, Turkey.
Four main topics were determined for the workshop, and these topics were assigned to the
final-year classes of high schools. Students from Ulus Vocational and Technical Anatolian
High School worked on these topics and summarized them in one page, which they
presented during the workshop.

Information about the Project

The project titled 'Youth in the E-Commerce Ecosystem' is an Erasmus+ Strategic Partnership
project with the contract number 2021-2-TR01-KA220-YOU-000048793. The project is
coordinated by the Association of Craftsmen and Artisans (ESDER) headquarters. The project
partners include the Yunus Emre Institute’'s Skopje Representation from Macedonia, the
‘Esnaf' Businessmen and Craftsmen Association from Kosovo, and Ostim Technical University
from Turkey. In summary, the project includes transnational meetings, business visits, an e-
commerce platform, an entrepreneurship book, an entrepreneurship ideas competition, a
promotional film for entrepreneurship ideas, an e-commerce training camp, an e-commerce
workshop, and a gala program.

Information about ESDER

The Association of Craftsmen and Artisans (ESDER) was established in 1997 and is the largest
civil society organization representing craftsmen and artisans. The association organizes
various activities in culture, art, sports, media, and education to contribute to the
development of craftsmen through Ahi culture. With branches both in Turkey and abroad,
ESDER collaborates with local governments, universities, NGOs, and the private sector on
projects. In addition to organizing events to promote Ahi culture, the association preserves
the cultural heritage of artisans through short film competitions and photo archives. ESDER
also carries out initiatives that cater to all segments of society, including entrepreneurship,
vocational training, and sports activities targeted at youth.

esder.org.tr



E-Ticaretin Mevcut Durumu ve Gelecek Egilimleri

E-ticaret, diinya ekonomisinde giderek daha fazla 6nem kazanan bir ticaret modeli haline
gelmistir. Tketicilerin cevrimici alisverise yonelmesi, isletmelerin dijital platformlara daha
fazla yatinm yapmasina yol agmistir. Ozellikle pandemi siireci, e-ticaretin kiiresel dlcekteki
blylmesini hizlandirmis ve tiiketici aliskanliklarinda kalici degisikliklere neden olmustur.
Calistayda ele alinan verilere gore, e-ticaretin 2023 itibariyla diinya genelinde 6.5 trilyon
dolarlk bir pazar biyukligine ulastigr gortlmdistir. Bu bdyimenin, 6zellikle gelismekte olan
Ulkelerdeki internet erisiminin artmasi ve mobil cihaz kullaniminin yayginlagsmasiyla hiz
kazanacagi 6ngorilmektedir.

Turkiye'de e-ticaret sektord, dzellikle KOBI'ler agisindan biyik firsatlar sunmaktadir. Pandemi
Oncesinde ¢evrimigi alisverise mesafeli duran bazi tiiketiciler, pandemiyle birlikte bu kanallar
tercih etmeye baslamis ve bu yeni aliskanliklar kalici hale gelmistir. E-ticaret hacmi Trkiye'de
de hizla blyurken, isletmeler dijitallesme sureglerine hiz vermistir. 2023 yili itibariyla
Tirkiye'de e-ticaretin toplam perakende ticaret igcindeki payi %17'yi asmistir. Giyim,
elektronik, kozmetik ve gida gibi sektorlerde online satislar giderek daha fazla tercih
edilmektedir. Bununla birlikte, yerel isletmeler icin uluslararasi pazarlara agiima firsati da
sunan e-ticaret, Turkiye'nin ekonomik blytumesine katki saglamaktadir.

Gelecekte e-ticaretin nasil bir yol izleyecegi konusunda yapilan projeksiyonlar, 6zellikle
teknoloji alanindaki gelismelere dikkat cekmektedir. Yapay zeka, makine 6grenimi, veri
analitigi ve buyuk veri gibi teknolojiler, e-ticaret streclerini daha verimli hale getirmekte ve
musteri deneyimini iyilestirmektedir. Ozellikle kisisellestirilmis alisveris deneyimleri, misteri
sadakatini artiran stratejilerden biridir. MUsterilere 6zel Griin dnerileri sunulmasi, ¢evrimigi
alisveris sitelerinin gelirlerini artirmaktadir.

Son olarak, surdurtlebilirlik konusu da e-ticaretin geleceginde kilit bir rol oynamaktadir.
Cevresel bilincin artmasiyla birlikte, tuketiciler cevre dostu ambalajlama ve cevreci lojistik
¢ozumleri talep etmeye baslamislardir. Bu baglamda, cevresel etkileri en aza indirgemeye
yonelik uygulamalarin, gelecekte isletmeler icin bir rekabet avantaji yaratacagi
ongorulmektedir. Elektrikli dagitim araclarinin kullanimi ve geri déntusimli ambalaj
malzemelerinin tercih edilmesi, strdurulebilir e-ticaretin 6nemli bilesenleri olarak 6ne
¢tkmaktadir.



The Current State of E-Commerce and Future Trends

E-commerce has become an increasingly important business model in the global economy.
The shift of consumers towards online shopping has led businesses to invest more in digital
platforms. The pandemic, in particular, accelerated the global growth of e-commerce and
caused lasting changes in consumer habits. According to data discussed in the workshop, e-
commerce reached a market size of $6.5 trillion globally by 2023. This growth is expected to
accelerate, especially with the increasing internet access and widespread use of mobile
devices in developing countries.

In Turkey, the e-commerce sector presents significant opportunities, particularly for SMEs.
Some consumers who were previously hesitant about online shopping began to prefer these
channels during the pandemic, and these new habits have become permanent. As the e-
commerce volume grows rapidly in Turkey, businesses have sped up their digital
transformation processes. By 2023, the share of e-commerce in total retail trade in Turkey has
exceeded 17%. Online sales in sectors such as clothing, electronics, cosmetics, and food are
becoming increasingly popular. Furthermore, e-commerce also offers local businesses the
opportunity to expand into international markets, contributing to Turkey's economic growth.

Projections for the future of e-commerce highlight technological advancements, particularly
in artificial intelligence, machine learning, data analytics, and big data. These technologies are
making e-commerce processes more efficient and enhancing the customer experience.
Personalized shopping experiences, in particular, are one of the strategies that increase
customer loyalty. Offering personalized product recommendations to customers is boosting
revenues for online shopping sites.

Finally, sustainability is playing a key role in the future of e-commerce. With the rise in
environmental awareness, consumers have started demanding eco-friendly packaging and
sustainable logistics solutions. In this context, practices aimed at minimizing environmental
impacts are expected to create a competitive advantage for businesses in the future. The use
of electric delivery vehicles and recyclable packaging materials are emerging as important
components of sustainable e-commerce.



E-Ticaret Girisimciligi

E-ticaret girisimciligi, dijitallesen diinyada hizla biytyen bir alan olarak dikkat cekmektedir.
Geleneksel ticaretin sinirlarini asan e-ticaret, girisimcilere genis pazar erisimi, disik maliyetler
ve esnek is modelleri sunmaktadir. Bu durum, 6zellikle girisimcilerin daha az sermaye ile is
kurabilmelerini saglamaktadir. internet lizerinden satis yapma imkani, geleneksel fiziksel
magazalara gore daha az yatinm gerektirdiginden, girisimcilerin daha kolay bir sekilde is
kurmalarina olanak tanimaktadir.

Basaril bir e-ticaret girisimi igin girisimcilerin teknolojiye ve dijital pazarlama stratejilerine
hakim olmalari gerekmektedir. E-ticaret platformlari, Grlinlerin tanitimini yapmak, siparis
almak ve musteri geri bildirimlerini ydonetmek icin kullanilirken, sosyal medya kanallari da
markalarin gortnirligind artirmak icin etkili bir sekilde kullanilmaktadir. Girisimciler, icerik
pazarlamasi, sosyal medya reklamciligi ve SEO gibi yontemler ile potansiyel misterilere
ulasarak satislarini artirma yolunda 6nemli adimlar atabilirler.

E-ticaret girisimciligi, musteri deneyimini 6n planda tutan bir anlayisa dayanmalidir. Musteri
iliskileri yonetimi sistemleri, girisimcilerin musterileri ile strekli bir etkilesim icinde olmalarini
saglar. Bu sistemler, musteri ihtiyaclarini ve davranislarini analiz ederek, kisisellestirilmis
deneyimler sunma imkani tanir. Ayrica, hizli ve glvenilir kargo hizmetleri ile musteri
memnuniyeti artinlmalidir. E-ticaretteki rekabetin giderek arttigi glinimuzde, girisimcilerin
surdurulebilir bir is modeli olusturabilmeleri i¢in inovasyona agik olmalari gerekmektedir.

E-ticaret girisimciligi, ayni zamanda surdurulebilirlik ve sosyal sorumluluk agisindan da dnemli
firsatlar sunmaktadir. Girisimciler, cevre dostu Urtinler sunarak veya surdurdlebilir is
uygulamalarini benimseyerek, hem topluma hem de cevreye katkida bulunma imkani bulurlar.
Ayrica, sosyal sorumluluk projelerine destek vererek, markalarinin itibarini artirabilir ve
musteri sadakatini pekistirebilirler. Bu baglamda, sosyal girisimler ve etik ticaret anlayisi, e-
ticaret alaninda dnemli bir yer edinmektedir. Girisimcilerin bu degerlere odaklanmalari, onlari
rakiplerinden ayiran bir 6zellik olarak 6ne ¢ikmakta ve uzun vadeli basarilarinin temelini
olusturmaktadir.

Sonug olarak, e-ticaret girisimciligi, yenilikgi fikirler ve teknolojik gelismelerle sekillenen
dinamik bir alan olarak karsimiza ¢cikmaktadir. Girisimciler, bu firsatlari degerlendirerek kendi
islerini kurabilir, genis pazarlara ulasabilir ve basaril birer dijital girisimci olma yolunda
ilerleyebilirler. E-ticaretin sundugu avantajlarla birlikte, genclerin girisimcilik ruhunu
desteklemek icin egitim kurumlarinin da katkida bulunmasi, gelecegin dijital ekonomisinin
glclenmesine zemin hazirlayacaktir.



E-Commerce Entrepreneurship

E-commerce entrepreneurship is a rapidly growing field in the digitalized world. E-commerce,
which transcends the boundaries of traditional commerce, offers entrepreneurs broad market
access, low costs, and flexible business models. This enables entrepreneurs to start businesses
with less capital. Since selling online requires less investment compared to traditional physical
stores, it allows entrepreneurs to establish businesses more easily.

For a successful e-commerce venture, entrepreneurs need to master technology and digital
marketing strategies. E-commerce platforms are used to promote products, receive orders,
and manage customer feedback, while social media channels are effectively utilized to
increase brand visibility. Entrepreneurs can take significant steps toward boosting sales by
reaching potential customers through content marketing, social media advertising, and SEO.

E-commerce entrepreneurship should be based on a customer-centric approach. Customer
relationship management systems enable entrepreneurs to maintain continuous interaction
with their customers. These systems analyze customer needs and behaviors, offering the
opportunity to provide personalized experiences. Additionally, fast and reliable shipping
services should be employed to enhance customer satisfaction. With the increasing
competition in e-commerce, entrepreneurs must be open to innovation to establish a
sustainable business model.

E-commerce entrepreneurship also offers significant opportunities in terms of sustainability
and social responsibility. Entrepreneurs can contribute to society and the environment by
offering eco-friendly products or adopting sustainable business practices. Furthermore,
supporting social responsibility projects can enhance their brand's reputation and strengthen
customer loyalty. In this context, social enterprises and ethical trade practices hold an
important place in e-commerce. Focusing on these values distinguishes entrepreneurs from
their competitors and forms the foundation for their long-term success.

In conclusion, e-commerce entrepreneurship is a dynamic field shaped by innovative ideas
and technological advancements. Entrepreneurs can build their own businesses by leveraging
these opportunities, reach vast markets, and progress toward becoming successful digital
entrepreneurs. Along with the advantages e-commerce offers, the support of educational
institutions in nurturing the entrepreneurial spirit among youth will lay the foundation for
strengthening the digital economy of the future.



E-Ticarette Pazarlama ve Sosyal Medya

E-ticarette pazarlama, dijital diinyada markalarin varligini siirdiirmesi ve rekabet avantaji elde
etmesi igin kritik bir unsurdur. Geleneksel pazarlama yontemlerinden farkli olarak, dijital
pazarlama stratejileri daha hedeflenmis, hizli ve élciilebilir sonuclar sunmaktadir. Ozellikle
sosyal medya, e-ticaret pazarlamasinda énemli bir rol oynamaktadir. Instagram, Facebook,
Twitter ve Youtuba gibi platformlar, markalarin genis kitlelere ulasmasini ve tiketicilerle
etkilesimde bulunmasini saglar.

Sosyal medya pazarlamasi, markalarin hedef kitlelerini belirleyerek onlara 6zel icerikler
sunmasina olanak tanir. Etkili icerik yonetimi, Grlin tanitimlari, kampanyalar ve kullanici
etkilesimleri sayesinde markalar, musteri sadakatini artirma firsati bulur. Ayrica, influencer
marketing gibi stratejilerle markalar, sosyal medya kullanicilaryla daha samimi bir bag
kurarak potansiyel musterilere ulasabilirler. Bu tur is birlikleri, markalarin gtvenilirligini
artirmakta ve hedef kitlelerinde olumlu bir etki yaratmaktadir.

E-ticaret pazarlamasinda veri analizi de 6nemli bir yer tutar. Markalar, kullanici davraniglarini
ve satis verilerini analiz ederek stratejilerini gelistirebilir. Bu baglamda, A/B testleri ve analiz
araglar kullanarak hangi pazarlama yontemlerinin daha etkili oldugunu belirlemek
mumkundur. Ayrica, e-posta pazarlamasi gibi geleneksel dijital pazarlama yontemleri de etkili
sonuglar elde etmek icin kullanilmaktadir. Potansiyel misterilere diizenli olarak gonderilen e-
postalar, indirimler ve yenilikler hakkinda bilgi vererek, dénisim oranlarini artirabilir.

Bunun yani sira, mobil uyumlu pazarlama stratejileri de glinimuzde giderek daha fazla Gnem
kazanmaktadir. Mobil cihazlarin yaygin kullanimi, markalarin mobil optimizasyon konusunda
adimlar atmalarini zorunlu hale getirmistir. Mobil uygulamalar ve responsive web tasarimi,
kullanici deneyimini iyilestirerek, musterilerin markalarla etkilesim kurmasini
kolaylastirmaktadir. Ayrica, mobil pazarlama kampanyalari, anlik bildirimlerle kullanicilari
hedef alarak, daha kisisellestirilmis bir alisveris deneyimi sunma firsati vermektedir.

Sonug olarak, e-ticarette pazarlama ve sosyal medya, markalarin biyimesi ve gelismesi icin
vazgecilmez unsurlardir. Dijital pazarlama stratejileri, markalarin hedef kitleleriyle etkili bir
sekilde iletisim kurmasina, musteri sadakatini artirmasina ve satiglarini artirmasina yardimci
olur. Bu nedenle, e-ticaret isletmeleri icin sosyal medya ve dijital pazarlama, glinimuzdeki
rekabet¢i ortamda basarili olmanin anahtarlari arasinda yer almaktadir.



Marketing and Social Media in E-Commerce

In e-commerce, marketing is a critical element for brands to maintain their presence and gain
a competitive edge in the digital world. Unlike traditional marketing methods, digital
marketing strategies offer more targeted, faster, and measurable results. Social media, in
particular, plays a significant role in e-commerce marketing. Platforms like Instagram,
Facebook, Twitter, and YouTube allow brands to reach large audiences and interact with
consumers.

Social media marketing enables brands to define their target audiences and provide them
with tailored content. Effective content management, product promotions, campaigns, and
user engagement offer brands the opportunity to increase customer loyalty. Additionally,
strategies such as influencer marketing allow brands to build a more authentic connection
with social media users and reach potential customers. These collaborations increase brand
credibility and create a positive impact on the target audience.

Data analysis also plays a key role in e-commerce marketing. Brands can analyze user
behaviors and sales data to refine their strategies. Using tools such as A/B testing and
analytics helps identify which marketing methods are more effective. Traditional digital
marketing methods, such as email marketing, are also used to achieve effective results.
Regular emails sent to potential customers, informing them about discounts and new
products, can boost conversion rates.

Moreover, mobile-compatible marketing strategies are becoming increasingly important. The
widespread use of mobile devices has forced brands to take steps toward mobile
optimization. Mobile apps and responsive web design enhance the user experience, making it
easier for customers to interact with brands. Additionally, mobile marketing campaigns can
target users with real-time notifications, providing a more personalized shopping experience.

In conclusion, marketing and social media in e-commerce are indispensable elements for the
growth and development of brands. Digital marketing strategies help brands communicate
effectively with their target audiences, increase customer loyalty, and boost sales. Therefore,
social media and digital marketing are key to succeeding in today's competitive e-commerce
environment.



E-Ticaret ve Meslek Liseleri

E-ticaret, diinya genelinde hizla biyiyen ve degisen bir is modeli olarak 6n plana ¢ikmaktadir.
Bu degisim, is glicU ihtiyaglarini da yeniden sekillendirmektedir. Bu noktada meslek liseleri, e-
ticaretin dinamiklerine uyum saglayan nitelikli is glicu yetistirmek adina kritik bir rol
oynamaktadir. Geleneksel egitim anlayisinin 6tesine gegerek dijital donlisimi merkeze alan
bir egitim anlayisi, meslek liselerinin e-ticaret ekosistemine katki sunmasini saglamaktadir.

Meslek liselerinin e-ticaret sektoriine katkisi, dgrencilerin dijital beceriler kazanmasini
saglamaktadir. Bu liselerde sunulan mufredatin teknoloji ve ticaret odakli hale getirilmesi,
genclerin dijital diinyaya daha iyi uyum saglamalarini kolaylastiracaktir. Web tasarimi, dijital
pazarlama, cevrimici satig ve musteri hizmetleri gibi konular izerine yapilan egitimler,
ogrencilerin mezun olduklarinda e-ticaret sektoriine hazir bir sekilde girmelerine olanak
taniyacaktir. Ayrica, uygulamali egitimler ve sektorel is birligi firsatlari, dgrencilere teorik
bilgileri pratige dokme sansi sunmaktadir.

E-ticaret, 6zellikle genclerin girisimcilik becerilerini gelistirmelerine katki saglayacak bir
alandir. Meslek liselerinde girisimcilik dersleri de sunulur ise, 6grenciler e-ticaret
platformlarinda nasil is kurabileceklerine dair hazirlikli mezun olacaklardir. Ogrenciler, kendi
Urtnlerini ya da hizmetlerini dijital ortamlarda pazarlama ve satis yapma becerisi kazanarak
mezun olmalari rekabet glglerini arttiracaktir. Bu, onlarin mezuniyet sonrasinda is gliciine
hizlica entegre olmalarini ve kendi islerini kurabilme potansiyelini artirmaktadir.

Ote yandan, meslek liseleri ve e-ticaret sektérii arasinda gliclii bir is birligi mekanizmasinin
kurulmasi, 6grencilere dnemli staj ve is imkanlar sunmaktadir. is diinyasi ile egitim
kurumlarinin ortaklasa yUruttigu projeler, 6grencilerin mezun olduktan sonra e-ticaret
sektoriinde calismaya baslamalarini hizlandirmaktadir. Bu is birlikleri, e-ticaretin strekli
degisen yapisina ayak uydurmak icin egitim programlarinin da gtincel kalmasini
saglamaktadir. Sonug olarak, e-ticaret ve meslek liseleri arasindaki bu is birligi, genclerin
gelecegin dijital ekonomisinde yerlerini almalarini kolaylastirmaktadir.

E-ticaretin surekli gelisen yapisi, meslek liselerinin de mifredatlarini glincelleme ve gelistirme
ihtiyacini dogurmaktadir. Bu baglamda, dijital cagin gereksinimlerine uygun yeni egitim
materyalleri ve teknolojik araglarin kullanimi, 6grencilere modern is diinyasinda rekabet
edebilme firsati sunmaktadir. Ozellikle yapay zeka, veri analizi, mobil uygulama gelistirme gibi
alanlarda verilecek ek dersler, 6grencilerin sadece temel becerilerle sinirli kalmayip gelecegin
dijital girisimcileri olmasina zemin hazirlamaktadir. Bu strecte 6grencilerin kendi dijital islerini
kurma hayallerini gerceklestirebilmeleri icin gerekli alt yapiy1 olusturan meslek liseleri, ayni
zamanda Turkiye'nin dijital ekonomi glictine de katki saglayan egitim kurumlari haline
gelecektir.



E-Commerce and Vocational High Schools

E-commerce is emerging as a rapidly growing and evolving business model worldwide,
reshaping workforce needs. Vocational high schools play a crucial role in this transformation
by providing qualified labor that adapts to the dynamics of e-commerce. Moving beyond
traditional education methods, a curriculum focused on digital transformation enables
vocational schools to contribute to the e-commerce ecosystem.

Vocational high schools contribute to the e-commerce sector by helping students acquire
digital skills. By aligning the curriculum with technology and commerce, these schools make
it easier for young people to adapt to the digital world. Courses in web design, digital
marketing, online sales, and customer service will equip students to enter the e-commerce
sector well-prepared upon graduation. Furthermore, practical training and industry
collaboration opportunities offer students a chance to apply their theoretical knowledge in
real-world settings.

E-commerce is also an area that supports young people in developing entrepreneurial skills.
If entrepreneurship courses are offered in vocational schools, students will graduate ready to
start their own businesses on e-commerce platforms. By gaining skills in marketing and
selling their own products or services online, they will increase their competitive edge. This
enhances their potential to quickly integrate into the workforce and start their own
businesses after graduation.

Moreover, establishing a strong collaboration mechanism between vocational schools and
the e-commerce sector provides students with valuable internship and job opportunities.
Joint projects between the business world and educational institutions help students enter
the e-commerce sector quickly after graduation. These collaborations ensure that educational
programs remain current to keep up with the ever-changing nature of e-commerce. As a
result, this collaboration between e-commerce and vocational schools facilitates young
people’s participation in the future digital economy.

The continuously evolving nature of e-commerce also creates a need for vocational schools
to update and enhance their curricula. In this context, using new educational materials and
technological tools that meet the requirements of the digital age offers students the
opportunity to compete in the modern business world. Courses in artificial intelligence, data
analysis, and mobile app development will help students not only acquire basic skills but also
lay the foundation for becoming the future digital entrepreneurs. By providing the necessary
infrastructure for students to fulfill their dreams of starting their own digital businesses,
vocational schools will also become institutions contributing to Turkey's digital economic
power.



